Report on the Colorado Arts & Cultural Economy Jobs/Gigs and Earnings Losses from the Covid-19
Epidemic for the Culture Subcommittee of the Governor Polis Emergency Council for Economic
Stabilization and Growth (GECESG)

The Covid-19 epidemic has already caused calamitous damage to the arts and cultural economy of
Colorado, and because of the nature of its workforce and the way they earn money within this sector,
the situation is set to become exponentially worse. This report analyzed four sub-sectors of the arts and
cultural economy: the art and design market, cultural heritage, performing arts, and media. Workers in
these fields frequently do not have full-time positions but rather operate as self-employed, part-time, or
outside contractors. Therefore, in terms of workplace losses, they are referred to as job/gig which
encompasses the loss of a full-time job (through layoffs) or the loss of earnings opportunities. Those
losses in jobs/gigs are then also calculated in monetary terms for 2-week pay periods starting with the
beginning of March 2020 and continuing to the end of April 2020.
The job/gig losses in the first two weeks of March (until 3/18) were relatively modest, 26,083, out of
116,763 total workplaces (26%) in the art and cultural economy, and a loss of $4,855,300 in earnings. By
the end of March (4/1), however, losses begin to increase exponentially, as not just part-time workers
see the livelihoods lost, and 36,558 cumulative jobs/gigs were lost, with much more significant losses in
earnings, $16,987,262 (reflecting the larger amount of lost work hours). By 4/15, projected 57,006
jobs/gigs will be lost with $41,822,001 in lost earnings during that two-week period. If no turn around
occurs by the end of April (4/29), then $64,122,604 will lost in earnings during the second half of the
month. By then, more than half (57%) of all arts and cultural economy workplaces will be lost: 65,973
out of 116,763, and a total of $127,787,166 will have been lost in terms of earnings over the two-month
period (March and April 2020).
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The crisis has harmed the four sub-sectors differently depending on the type of occupations and the
consumption of their cultural products. Hardest hit has been the performing arts which will have lost
82% of its workplaces (20,165 out of 24,494) by the end of April. The art and design market also faces
cascading losses with 33,549 of its 57,580 workplaces (58%) gone by May 1. The cultural heritage subsector will remain more resilient because of the higher prevalence of full-time jobs and should see losses

of only 19% of its workplaces. Media, because of its delivery mechanisms, might have more opportunity
to maintain revenue streams, but still could lose as much 47% of its workforce or 9,462 workers.
The methodology for this report relies on Bureau of Labor Statistics and Bureau of Economic Analysis
data for Standard Occupational Classification System (SOC) codes and North American Industry
Classification System (NAICS) codes, and this data is for the entire state of Colorado. The breakdown of
occupations in each of the four sub-sectors can be viewed in Figs. I.2.-I.5. Using different employment
classifications: QCEW (Quarterly Census of Employment and Wages) full-time jobs, self-employed, and
extended proprietor (part-time or gig workers) and their relative earnings were used in the modelling of
losses over four two-week periods. Using March 4, 2020 as the control, when few losses had yet
occurred, occupation data from 2018 (the last year for which we have complete data) was employed,
and earnings were structured with early losses occurring in the extended proprietor and self-employed
categories, and in later periods more QCEW workplaces are lost.
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Fig. I.2. Art & Design Market Jobs/Gigs and Earnings Losses 3/4/2020 – 4/29/2020

Fig. I.3. Cultural Heritage Jobs/Gigs and Earnings Losses 3/4/2020 – 4/29/2020

Fig. I.4. Performing Arts Jobs/Gigs and Earnings Losses 3/4/2020 – 4/29/2020

Fig. I.5. Media Jobs/Gigs and Earnings Losses 3/4/2020 – 4/29/2020

